
 As we are almost 
at the half way point in 
the first quarter, we are 
really starting to get un-
derway!  

 So far this year 
is going very well and we 
all agree that we have a 
great group of kids (but 
you already knew that). 

 Just want to re-
mind you of a few things.  
Please make sure your 
child is completing 
his/her spelling work each 
week.  Also please rein-
force to your child the 
importance of editing 
work (for the weekly 
prompt).  It is a great skill 
to have and will help 
them greatly in the future!  

  

Curriculum 

Reading:  We are begin-
ning to dive into the his-
torical fiction part of the 
curriculum.  Students are 
reading a variety of books 
from different time peri-
ods.  We are also focusing 
on organizing what we 
read in a variety of ways 
to see the different styles 
the authors use. 

Social Studies: Students 
are beginning to learn 
about the French and In-
dian War.  During this 
month, students will be 
re-writing a fairy tale and 
putting it into the time 
period of the Revolution-
ary War. 

Science: Students are 
continuing their study of 
motion and force.  We 

will be participating in 
hands-on labs that allow 
us to experience the con-
cepts. 

Writing: We are continu-
ing our writing, based on 
personal expression and 
have also begun complet-
ing weekly writing 
prompts.  These writing 
prompts are expected to 
go through the entire writ-
ing process before being 
turned in. 

Also in writing this 
month, we have begun to 
compile and create 
”rules” to make into our 
own version of The Secret 
Knowledge of Grown-
Ups.     

 

Catch up with us before 
fall ‘leaves’! 

October 1, 2009 
Special points of 
interest: 
• Check to make sure your 

child is not bringing 
home items daily that 
they do not need to carry 
back and forth from 
school. 

• Keep an eye out for infor-
mation regarding the fall 
festivities to come at the 
end of the month. 

• Please contact the fifth 
grade teachers if you 
have any   questions or 
concerns! 

• As it comes closer to cold 
and flu season, be sure to 
have your children wash 
their hands often.  If they 
are sick, remember that it 
is better to have them 
stay home for a day than 
to send them to school 
sick! 

Key dates: 

• October 2nd: Early release day (students 
will be dismissed after lunch) 

• October 16th: MSTA convention—no school 

• October 30th: 1st marking period ends 
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you might comment upon new proce-
dures or improvements to the business. 
Sales figures or earnings will show how 
your business is growing. 

Some newsletters include a 
column that is updated 
every issue, for instance, 
an advice column, a book 
review, a letter from the 
president, or an editorial. 

You can also profile new employees or 
top customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in news-
letters is virtually endless. You can in-
clude stories that focus on current tech-
nologies or innovations in your field. 

You may also want to note business or 
economic trends, or make predictions for 
your customers or clients. 

If the newsletter is distributed internally, 

This story can fit 150-200 words. 

One benefit of using your newsletter 
as a promotional tool is that you can 
reuse content from other marketing 
materials, such as press releases, 
market studies, and reports. 

While your main goal of distributing 
a newsletter might be to sell your 
product or service, the key to a suc-
cessful newsletter is making it use-
ful to your readers. 

A great way to add useful content to your 
newsletter is to develop and write your 
own articles, or include a calendar of 
upcoming events or a special offer that 
promotes a new product. 

You can also research articles or find 
“filler” articles by accessing the World 

Wide Web. You can write about a variety 
of topics but try to keep your articles 
short. 

Much of the content you put in your 
newsletter can also be used for your Web 
site. Microsoft Publisher offers a simple 
way to convert your newsletter to a Web 

publication. So, when you’re fin-
ished writing your newsletter, con-
vert it to a Web site and post it. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 

This story can fit 75-125 words. 

Selecting pictures or graphics is an im-
portant part of adding content to your 
newsletter. 

Think about your article and ask yourself 
if the picture supports or enhances the 
message you’re trying to convey. Avoid 
selecting images that appear to be out of 
context. 

caption of the image near the 
image. 
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“To catch the reader's attention, 
place an interesting sentence or 

quote from the story here.” 
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Caption describing picture or graphic. 
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This would be a good place to insert a short paragraph about your organiza-

tion. It might include the purpose of the organization, its mission, founding 

date, and a brief history. You could also include a brief list of the types of 

products, services, or programs your organization offers, the geographic 

area covered (for example, western U.S. or European markets), and a profile 

of the types of customers or members served.  

It would also be useful to include a contact name for readers who want more 

information about the organization. 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

MR.  OLIVER 
MS .  S OUTH 

MRS.  MARQUARDT 
 

any other forms of communication that 
you’ve created for your organization. 

You can also use this space to remind 
readers to mark their calendars for a regu-
lar event, such as a breakfast meeting for 
vendors every third Tuesday of the 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, 
this story will appear on the back. So, it’s 
a good idea to make it easy to read at a 
glance. 

A question and answer session is a 
good way to quickly capture the 
attention of readers. You can either 
compile questions that you’ve re-
ceived since the last edition or you 
can summarize some generic ques-
tions that are frequently asked about 
your organization. 

A listing of names and titles of man-
agers in your organization is a good 
way to give your newsletter a per-
sonal touch. If your organization is 
small, you may want to list the 
names of all employees. 

If you have any prices of standard 
products or services, you can in-
clude a listing of those here. You 
may want to refer your readers to 

month, or a biannual charity auction. 

If space is available, this is a good place 
to insert a clip art image or some other 
graphic. 

Back Page Story Headline 

Phone: 555-555-5555 
Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line here. 

We’re on the Web! 

example.com 

Caption describing picture or graphic. 

Organization 


